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INTRODUCTION 

This  report  is  one  of  a  series  of  technical 
studies  being  prepared  for  the  City  of  Albe- 
marle and  its  Planning  Commission  as  part  of 
a  comprehensive  city  planning  program.  The 
other  studies  being  prepared  are  concerned 
with  the  development  problems  of  the  entire 
city,  while  this  study  deals  with  the  prob- 
lems of  the  downtown  business  district.  It  is 
being  developed  in  conjunction  with  the  land 
use  and  thoroughfare  plan  for  the  entire  City 
and  has  been  formulated  in  conjunction  with 
the  Planning  Commission,  Chamber  of  Commerce, 
downtown  merchants,  and  other  city  officials 
and  interested  citizens. 

Downtown  Albemarle  is  the  heart  of  the  com- 
munity because  so  many  of  the  vital  economic 
functions  of  the  City  and  region  take  place 
there.  It  is  in  the  downtown  area  that  the 
major  stores  and  shops  are  located,  City  and 
County  governmental  offices,  banking,  legal 
offices  and  other  important  community  func- 
tions. And,  because  it  is  the  functional 
center  of  the  community  the  manner  in  which 
the  downtown  is  developed  reflects  the  basic 
character  of  its  citizens,  i.e.,  whether  they 
are  concerned  about  the  cleanliness  and 
beauty  of  their  City  or  whether  their  indif- 
ference allows  the  proliferation  of  ugliness 
and  delapidation  and  filth. 
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The  recommended  ideas  for  downtown  imp 
ments  within  this  study  are  only  suggest 
and  they  will  always  be  suggestions  u 
civic  minded  citizens  take  the  initiativ 
carry  them  out.  Governmental  offic 
businessmen  and  citizens  have  the  resp 
bility  of  putting  the  proposed  prelim 
plan  into  action  and  it  will  take  a 
range  program  of  cooperation,  financin 
developing  the  planning  ideas  so  that  v 
becbmes  reality. 
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REGIONAL  SETTING 


REGIONAL  SETTING 

The  surrounding  countryside  within  which 
Albemarle  is  located  is  impressive  in  its 
natural  beauty.  The  City  is  located  on  the 
rolling  hills  of  the  Uwharrie  Mountain  Range 
in  Stanly  County.  To  the  east  the  Yadkin 
River  has  been  dammed  to  form  Badin  and 
Tillery  Lakes  with  Morrow  Mountain  State  Park 
located  in  between.  And  on  the  other  side  of 
the  lakes  are  the  vast  ranges  of  the  Uwharrie 
National  Forest.  Each  of  these  contribute  to 
the  overall  scenic  beauty  of  the  surrounding 
area. 


To  the  west  the  large  urban  industrial  cen- 
ters of  Charlotte,  Concord  and  Kannapolis  are 
the  dominating  influences.  These  cities  are 
25  to  40  miles  away  so  that  they  act  as  re- 
gional influences  rather  than  completely  dom- 
inating Albemarle's  setting  and  economy.  No 
major  population  centers  are  located  close  by 
to  the  east,  and  Monroe  and  Rockingham  are 
the  closest  cities  toward  the  south. 


TRADE  AREA 
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Albemarle's  retail  trade  area  has  been  deter- 
mined by  the  use  of  Reilly's  Law  of  Retail 
Gravitation  which  is  a  mathematical  way  of 
expressing  the  premise  that  people  will  trade 
in  the  larger  urban  place  that  is  most  acces- 
sible to  them . 


This  mathematical  formula  provides  a  method 
by  which  it  is  possible  to  determine  the  area 
from  which  most  shoppers  come  to  Albemarle: 
This  area  shown  on  the  accompanying  map.  The 
trade  area  covers  almost  all  of  Stanly  and 
Montgomery  County.  For  the  purposes  of  this 
study  the  two  county  area  in  its  entirety 
will  be  considered  as  the  retail  trade  area, 
since  census  statistics  are  available  on  a 
county  basis. 


TRADE  AREA  POPULATION 


According  to  the  1960  U.  S.  Census  Bureau 
statistics,  there  were  59,281  persons  resid- 
ing in  the  Albemarle  trade  area  with  12,261 
of  these  living  within  the  City  limits  of 
Albemarle.  These  figures  and  others  indicat- 
ing past  population  trends  are  shown  on  the 
accompanying  table. 


POPULATION  TRENDS 

BY  DECADES 
Albemarle 

Stanly 
County, 

Montgomery 
County 

Trade 
Area 

1910  Population 

2,116 

19,909 

14,967 

34,876 

1920  Population 
Percent  Change 

2,691 
2  7.37. 

27,429 
3  7  . 8% 

14,607 
-0.2% 

42,036 
20.5% 

1930  Population 
Percent  Change 

3,493 
2  9.8% 

30,216 
10.2% 

16,218 
11.0% 

46,434 
10.5% 

1940  Population 
Percent  Change 

4,060 
16.2% 

32,834 
8.7% 

16,280 
.  0  4% 

49,114 
5.8% 

1950  Population 
Percent  Change 

11,798 
190.6% 

37,130 
13.1% 

17,260 
0  .  6% 

34,390 
10.7% 

1960  Population 

12,261 
3.9% 

40,873 
10.1% 

18,408 
0.7% 

59,281 
9.0% 

Average  per 
decade  increase 

52.7% 

15.9% 

2.43% 

11.3% 

ALBEMARLE  AND  TRADE  AREA  INCOMES 

The  accompanying  table  outlines  family  and 
per  capita  income  for  Albemarle  and  the  trade 
area  for  1959  and  1949.  As  can  be  seen  on  the 
table,  the  mean  family  income  in  Albemarle 
has  increased  from  1949  to  1959  but  has  actu- 
ally decreased  in  relationship  to  the  mean 
family  income  for  the  State  of  No  r  th  Care  1  ina  . 
This  same  trend  of  incomes  decreasing  as  a 
percentage  of  the  State  may  be  noted  for  the 
per  capita  income  for  persons  within  the 
trade  area  and  the  City.  Mean  family  income 
in  Albemarle  is  higher  than  that  for  the 
State  and  only  10  percent  below  that  for 
urban  North  Carolina.  During  the  1949-1959 
decade,  the  number  of  families  within  the 
trade  area  with  incomes  under  $3,000  decreas- 
ed from  66.4  percent  in  1949  to  34.3  percent 
in  1959.  In  Albemarle  this  same  group  de- 
creases from  49.3  percent  in  1949  to  24.7 
percent  in  1959.  In  general,  incomes  are  in- 
creasing in  both  Albemarle  and  in  the  trade 
area,  but  they  are  not  increasing  at  the  same 
rate  or  level  as  the  State  of  North  Carolina. 


INCOME  AS  A  PERCENT  OF  THE  STATE 

1949-1959 

Trade 

State 

Urban 

Albemarl 

e   Area 

N.  C. 

N.  C. 

1959  Income 

Mean  Family  Income 

$5,343 

$4,531 

$4,838 

$5,913 

Percent  of  N.  C. 

110.4% 

93.7% 

100% 

12  2% 

Median  Family  Income 

$4,554 

$3,986 

$3,956 

$4,843 

Percent  of  N.  C. 

115.1% 

100.8% 

100% 

12  2% 

Per  Capita  Income 

$1,555 

$1,191 

$1,260 

$1,639 

Percent  of  N.  C. 

123.4% 

9  4.5% 

100% 

130% 

1949  Income  Adjusted  to 

1959  Doll 

ars 

Mean 

$4,120 

$3,043 

$3,250 

$4,246 

12  6. 8% 

9  3.6% 

100% 

131% 

Median 

$3,528 

$2,725 

$2,594 

$3,453 

13  6.0% 

105.1% 

100% 

133% 

Per  Capita 

$1,175 

$1,567 

$   830 

$1,212 

141.6% 

188.8% 

1007. 

146% 

RETAIL  SALES 

Retail  sales  in  Albemarle  increased  from  23 
million  dollars  in  1958  to  29  million  dollars 
in  1963,  approximately  a  25  percent  increase. 
The  accompanying  table  indicates  the  increase 
in  retail  sales  from  1958  to  1963  for  both 
the  City  of  Albemarle  and  the  trade  area. 


RETAIL    SALE 

S 

ALBEMARLE 

% 

TRADE    AREA 

7. 

niA 

1963 

1958 

L963 

Inc. 

S       492,000 

S       665,000 

+35.2 

51,218,000 

5    1,661,000 

+  36.4 

842,000 

1,336,000 

+  58.7 

1,316,000 

2,124,000 

+  61 

4 

1,095,000 

1,398,000 

+  27.7 

1,921,000 

2,442,000 

+  27 

1 

4,908,000 

6,641,000 

+35.3 

11,067,000 

15,523,000 

+  40 

3 

1,181,000 

1 ,843 ,000 

+  56.1 

3,737,000 

4,072,000 

+    9 

0 

2,114,000 

2,267,000 

+    7.2 

2,608,000 

3,188,000 

+  22 

2 

2,457,000 

3,059,000 

+24.0 

5,626,000 

5,612,000 

-    0 

2 

2,294,000 

2,637,000 

+  15.0 

5,254,000 

7,251,000 

+  38 

0 

4,531,000 

5,020,000 

+  10.8 

8,061,000 

11,186,000 

+38 

8 

3,583,000 

4,489,000 

+  25.3 
+  24.9 

5,240,000 

6,079,000 

+  16 

0 

523,507,000 

529,355,000 

546,048,000 

559,138,000 

+28 
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EFFECTIVE  BUYING  POWER 

In  1962  the  total  personal  income  (according 
to  N.  C.  Dept.  of  Tax  Research)  for  persons 
residing  in  the  trade  area  was  $102,770,000. 
In  order  to  determine  how  much  of  this  per- 
sonal income  is  available  to  be  spent  for  re- 
tail sales,  it  is  necessary  to  subtract  a 
percentage  of  this  and  arrive  at  what  might 
be  called  an  effective  buying  power  of  the 
trade  area.  If  we  use  the  State  of  North 
Carolina  as  a  standard,  we  learn  that  64.7 
percent  of  the  personal  income  for  the  State 
in  1963  was  spent  for  retail  sales.  Applying 
this  64.7  percent  to  the  Albemarle  Trade  Area 
personal  income  of  $102,770,000  determines 
an  approximate  effective  buying  power  of 
$66,492,190.  Estimated  distribution  of  the 
effective  buying  power  of  the  Albemarle  Re- 
tail Trade  Area  is  as  follows: 


City  of  Albemarle  $29,355,000  -  44.1%  Actual 

Stanly  County  15,069,000  -  22.7%  Actual 

Montgomery  County  14,714,000  -  22.1%  Actual 

Outside  Trade  Area  7,354,190  -  11.1%  Est. 


As  the  above  indicated,  Albemarle  is  drawing 
approximately  45  percent  of  the  effective 
buying  power  within  the  trade  area,  with  the 
two  counties  accounting  for  approximately  45 
percent  and  with  only  10  percent  being  lost 
to  the  surrounding  cities  and  counties. 


The  one  thing  that  the  above  does  not  take 
into  consideration  is  the  fact  that  there  are 
additional  retail  sales  coming  into  Albemarle 
from  other  than  the  trade  area,  and  that  any 
of  this  additional  would  fall  into  the  cate- 
gory of  sales  going  out  of  the  trade  area  as 
this  is  the  only   category  that  is  estimated. 


SITE     CHARACTERISTICS 


SITE  CHARACTERISTICS 
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On  the  west  side  of  the  downtown  area  are  the 
Carolina  and  Northwestern  and  Winston-Salem 
Southbound  railroad.  This  entire  railroad 
area  has  been  designated  in  the  Land  Develop- 
m'ent  Plan  as  the  wholesale  -  industrial  "cor- 
ridor" complex. 
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EXISTING  LAND  USE 

PRIMARY  TRADE 

ADMINISTRATIVE, 
FINANCIAL,  &  ADVISORY 

MANUFACTURING  &  INDUSTRIAL 
SERVICES 

SECONDARY  TRADE 

SOCIAL  &  CULTURAL 

TRANSPORTATION 

CONVENIENCE  TRADE 

WHOLESALE  &  STORAGE 

RESIDENTIAL 

CONSUMER  SERVICES 

REPAIR                                                  L 

1   VACANT  BUILDING 

EXISTING  USE  PATTERNS 

The  primary  commercial  function  of  downtown 
Albemarle  is  to  provide  retail  shopping  faci- 
lities for  the  persons  living  within  the 
trade  area.  In  this  capacity,  it  provides 
comparison  or  primary  shopping  goods  such  as 
clothes,  and  general  merchandise:  specialty 
goods  such  as  jewelry  and  sporting  goods; 
convenience  goods  such  as  food  and  gasoline; 
and  secondary  shopping  goods,  which  are 
generally  more  costly  and  larger  in  size, 
such  as  automobiles,  appliances,  furniture 
and  the  1  ike . 

In  conjunction  with  these  shopping  facil'ties, 
downtown  provides  many  services.  These  in- 
clude administrative,  financial  and  advisory 
services  such  as  the  municipal  and  utility 
offices,  the  post  office,  banks  and  offices 
for  lawyers,  real  estate  brokers  and  similar 
persons.  Personal  services  and  amusements  are 
located  in  downtown  such  as  barber  and  beauty 
shops,  shoe  and  watch  repair  shops,  restau- 
rants and  theaters.  These  different  functions 
are  shown  on  the  accompanying  map  and  are  de- 
fined as  f o  1  lows : 


PRIMARY  RETAIL  -  P-rimary  retail  shopping 
areas  are  generally  located  in  the  Cen- 
tral Business  District  or  in  the  large 
regional  shopping  centers.  These  trade 
establishments  sell  low  bulk  comparison 
and  specialty  items.  Primary  retail  es- 
tablishments can  be  broken  down  into  two 
categories:  1)  stores  which  generate 
their  own  trade  such  as  department 
stores  and  variety  stores  and  2)  apparel 
shops,  shoe  stores,  jewelry  stores,  and 
similar  establishments  which  are  econom- 
ically dependent  upon  the  pedestrian 
traffic  generators  --  department  stores 
and  variety  stores  --  for  supplying  po- 
tential customers. 


SECONDARY  RETAIL  -  Secondary  retail  es- 
tablishments usually  sell  "high  bulk" 
items  such  as  furniture,  appliances, 
home  furnishings,  automobiles,  farm 
equipment,  hardware,  lumber,  building 
materials  and  similar  goods.  Merchandise 
in  secondary  trade  establishments  is  re- 
latively expensive  and  seldom  purchased 
by  the  individual  customer.  Due  to  the 
expensive  cost  of  secondary  trade  goods, 
the  customer  is  generally  willing  to 
travel  longer  distances  to  compare  mer- 
chandise between  widely  separated  compe- 
ting establishments.  As  a  result,  secon- 
dary retail  establishments  do  not  have 
to  locate  in  close  proximity  to  each 
other;  instead,  they  often  locate  at  in- 
dependent locations  along  major  streets 
or  highways.  In  many  instances,  these 
establishments  locate  in  areas  which  ad- 
join the  Central  Business  District. 
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ENCE  RETAIL  -  Convenience  retail 
shments  merchandise  goods  common- 
erred  to  as  "convenience  goods." 
ell   merchandise   such   as   food, 

and  gasoline  which  are  purchased 
tly.  Establishments  selling  these 
enerally  serve  a  smaller  market 
an  do  either  primary  trade  or 
ry  trade  establishments.  They  are 
tly  located  in  outlying  neighbor- 
opping  areas  in  order  to  be  as 
s  possible  to  their  customers, 
ores  and  gasoline  stations  gener- 

not   prosper  in  the  intensively 
ed  core  of  the  CBD  since  they  re- 
ocations  with   convenient  access. 


ADMINISTRATIVE,  FINANCIAL,  AND  ADVISORY 
SERVICES  -  Administrative,  financial, 
and  advisory  services  include  offices  or 
establishments  performing  either  the 
management  or  administrative  duties  of 
government,  business,  and  welfare  agen- 
cies or  providing  monetary  and  profes- 
sional services  for  the  community.  These 
include  doctors'  offices,  lawyers'  offi- 
ces, accountants'  offices,  banks,  the 
city  hall,  the  post  office  and  similar 
uses  . 


CONSUMER  SERVICES  -  Consumer  services 
include  establishments  providing  ser- 
vices to  the  person.  Establishments  such 
as  restaurants,  barber  shops,  theaters, 
pool  halls,  hotels,  newspaper  offices, 
telephone  offices,  and  similar  uses  are 
included . 


CULTURAL  AND  SOCIAL  SERVICES  -  Cultural 
and  social  services  in  the  Central  Busi- 
ness District  include  churches,  librar- 
ies, and  similar  uses. 


INDUSTRIAL  SERVICES  AND  MANUFACTURING  - 
Industrial  service  and  manufacturing  ac- 
tivities include  all   establishments  en- 
gaged in  manufacturing  processes  and  all 
related  industrial  services. 

WHOLESALE  TRADE,  REPAIR  SERVICES,  STOR- 
AGE -  This  category  includes  all  whole- 
sale activities,  mechanical  repair  ser- 
vices and  enclosed  storage. 


TRANSPORTATION  -  Transportation  estab- 
lishments provide  for  the  conveyance  of 
passengers  and  freight  from  place  to 
place. 

VACANT  FLOOR  SPACE  -  The  vacant  floor 
space  category  includes  all  buildings  or 
portions  of  buildings  which  were  not 
being  devoted  to  any  use.  Floor  space 
being  used  only  on  a  part-time  basis  was 
considered  as  occupied  floor  space.  All 
storage  space,  either  passive  or  active, 
was  considered  as  occupied  floor   space. 


The  following  table  indicates  the  number  of 
square  feet  of  ground  floor  space  for  each 
land  use  category.  These  figures  are  the  re- 
sult of   a  survey   taken  in   November,   1964. 


Primary  Retail 
Secondary  Retail   -- 
Convenience  Retail  -- 
Administrative,  Fin. 

and  Advisory      — 
Consumer  Services 
Cultural  and  Social 

Services 
Manufacturing  and 

Industrial  Services  -• 
Wholesale  Trade,  Re- 
pair Ser.  and  Storage- 
Transportation 


107 

,725 

sq. 

ft  . 

111, 

,175 
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ft . 

74; 
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81, 
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TRAFFIC  CIRCULATION 


Downtown  Albemarle  is  readily  accessible  from 
most  every  area  within  the  City  and  the  trade 
area.  U.  S.  Highway  52  leads  into  downtown 
from  the  north  and  south  on  First  Street. 
State  highways  73  and  24-27  bringing  in  traf- 
fic from  the  east  and  west  on  Main  Street. 
Highway  52  traffic  must  go  through  the  down- 
town area,  while  persons  not  heading  downtown 
on  24-27  and  73  may  choose  to  take  the  by- 
pass to  the  south.  All  downtown  streets  have 
two-way  traffic  with  parking  along   the  curb. 
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Since  there  is  an  east-west  bypass  the  traf- 
fic coming  from  these  directions  should  have 
destinations  within  downtown,  however  all 
north-south  traffic  must  continue  to  come 
through  downtown  and  at  the  present  time 
there  is  no  thought  that  this  would  be  chang- 
ed. 
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ON  STREET  PARKING 


2  HOUR  METERED 

12-15  MINUTE       METERED 


MARKED,  UNMETERED 


PARKING 


There  are  approximately  1,681  parking  pla 
within  the  downtown  area  of  Albemarle.  W 
this  many  spaces  it  would  seem  easy  to  fin 
parking  space.  But  this  is  not  always 
case  and  shoppers  find  themselves  cirel 
around  the  block  in  order  to  find  a  sp 
that  is  not  only  empty  but  also  conveni 
to  their  destination.  To  find  the  reason 
this,  one  must  look  how  these  1,681  park 
spaces  are  being  used. 
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The  accompanying  maps  indicate  the  type  and 
location  of  downtown  parking  spaces.  There 
are  555  on-street  parking  spaces  of  which  278 
are  metered  one  and  two  hour  spaces,  18  are 
12-15  minute  metered  spaces  and  259  are  un- 
metered  spaces.  The  un-metered  spaces  are 
located  on  the  fringe  of  the  downtown  area 
and  since  they  have  no  time  limit  are  used 
primarily  by  all-day  parkers,  most  of  whom 
are  employed  downtown. 

In  addition  to  the  on-street  parking  spaces, 
there  are  1,126  spaces  provided  in  off-street 
parking  lots  and  in  areas  to  the  rear  of 
stores.  Only  230  of  these  spaces  are  avail- 
able for  customer  parking,  of  which  153 
spaces  are  provided  by  stores  for  their  cus- 
tomers only  and  the  remaining  77  in  a  lot 
available  to  the  general  public.  The  great 
majority  or  896  spaces  are  provided  for  pri- 
vate use  of  store  owners,  employees,  and 
other  persons  with  offices  downtown. 


The  total  number  of  parking  spaces  (both  off 
and  on-street)  provided  for  public  or  cus- 
tomer use  is  785  (this  included  the  unmetered 
on-street  spaces)  while  the  total  number  of 
parking  spaces  provided  for  employee  use  is 
896.  If  the  unmetered  on  street  spaces  are 
considered  as  employee  spaces,  as  most  are 
actually  being  used,  then  the  number  of  pub- 
lic spaces  totals  526  and  the  private  spaces 
total  1,155.  How  can  the  merchants  expect  to 
get  additional  business  if  they  provide  park- 
ing for  their  own  use  but  not  for  the  cus- 
tomers? Generally  speaking,  employee  parking 
is  usually  provided  around  the  periphery  of 
the  downtown  area,  both  on-street  and  in  off- 
street  lots,  with  the  customer  parking  being 
provided  in  the  heart  or  core  of  the  area. 
Convenient  access  in  terms  of  time  and  dis- 
tance and  ample  parking  are  prerequisites  of 
any   successful   downtown   or  shopping   area. 

In  the  above  paragraphs,  we  have  seen  what 
parking  exists  in  downtown  Albemarle  at  the 
present  time.  In  order  to  get  an  idea  as  to 
how  much  parking  should  be  provided  in  down- 
town Albemarle,  the  parking  has  to  be  meas- 
ured by  some  standard  or  comparable  situa- 
t  ion  . 

One  method  of  determining  needed  parking 
facilities  is  to  compare  the  area  devoted  to 
parking  to  the  gross  floor  space  in  the 
buildings  by  a  predetermined  ratio.  This 
method  is  used  by  many  of  the  large  shopping 
centers  where  developers  provide  as  much  as 
five  times  the  area  in  parking  as  they  do  in 
floor  space.  The  Community  Builders  Council 
recommends  a  ratio  of  three  square  feet  of 
parking  area  to  one  square  foot  of  gross 
floor  area  to  be  used  for  planning  calcula- 
tions in  planning  shopping  centers.  In  deter- 
mining parking  needs  by  this  method,  they 
recommend  allowing  400  square  feet  of  area 
for  each  car.  (This  allowance  includes  access 
drives,  storage  spaces  and  incidental  areas 
such  as  landscape  plots  and  unusable  corners. 
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If,  in  the  case  of  downtown  Albemarle,  we 
apply  a  ratio  of  two  square  feet  of  parking 
to  one  square  foot  of  building  to  all  the 
primary  retail  type  uses  (primary,  retail, 
convenience  retail,  administrative,  financial, 
and  advisory  services  and  consumer  services) 
and  a  one  square  foot  of  parking  to  one 
square  foot  of  building  space  to  all  other 
uses,    we    come    up    with    the    following: 


274,650    sq.    ft.       at    2    to    I 

392,875    sq.    ft.       at    I    to    1 

Total    need 

Public    parking    provided 
at    present 

Present    deficiency 


1,124    parking 
spaces 
982    parking 
spaces 

2,106    parking 
spaces 

7  85    park  ing 
spaces 


1,321    parking 
spaces 


Another  method  of  determining  need  for  park- 
ing spaces  is  to  compare  the  number  of  spaces 
with  the  population  of  the  City.  If  we  use 
the  population  of  the  City  of  Albemarle  in 
1960       of    12,261       we    arrive    at    the       following: 


On    street    parking    555    spaces    —    46    spaces    per 

1000    popula- 
tion 

Off    street    parking    230    spaces    -    19    spaces    per 

1000    popula- 
tion 

Total  785    spaces    —    65    spaces    per 

1000    popula- 
t  ion 


In  order  to  evaluate  the  preceding  informa- 
tion, we  must  use  some  standard  or  comparable 
figures.  In  twenty  cities  with  populations 
under  25,000  where  the  U.  S.  Bureau  of  Public 
Roads  have  made  parking  studies,  the  follow- 
ing was  found: 


Average  number  of  curb  stalls 

per  1000   popu- 

lation     —  60 

Average  number  of  off-street 

stalls  per  1000 

population     --  34 

If  this  average   were  applied 

to  the   City  of 

Albemarle,  we  come  up  with  the  following: 

On-street  parking  -  short  14  i 

spaces  per   1000 

population  or  168  spaces. 

Off-street  parking  -  short  15 

spaces  per  1000 

population  or  180  spaces. 

Total  deficiency   346  spaces 

It  should  be  noted  that  the  346  deficiency 
figure  arrived  at  by  the  population  method  is 
much  lower  than  the  1  ,'3  2 1  deficiency  arrived 
at  by  the  building  space  ratio.  The  reason 
for  the  big  difference  is  that  the  population 
figure  used  included  only  those  persons  re- 
siding within  the  City  limits  of  Albemarle, 
(12,261)  not  the  actual  number  of  persons 
that  use  and  park  in  downtown  Albemarle.  If 
the  trade  area  population  of  59,281  were 
used  then  the  deficiency  would  be  much  great- 
er. ■  This  was  not  done  because  of  the  lack  of 
comparable  data. 
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There  are  many  unsightly  areas  to  the  rear  of 
stores,  with  trash  and  litter  scattered  about 
Some  of  the  parking  areas  to  the  rear  of 
stores  are  unorganized  and  unpaved  with  an 
unkept  look.  All  these  factors  sufficiently 
detract  from  these  areas  to  keep  women  shop- 
pers from  using  these  parking  spaces. 


Some  of  the  areas  on  the  fringes  of  downtown 
are  also  sort  of  run  down  and  in  many  cases 
it  is  not  the  case  that  the  buildings  are  old 
as  much  as  that  they  are  poorly  maintained. 
The  industrial  area  along  the  railroad  tracks 
to  the  west  is  not  particularly  attractive, 
but  then  an  industrial  area  should  indicate 
its  utility  and  not  be  a  beauty  spot.  But  a 
utilitarian  function  is  not  a  license  to 
create  unsightly  conditions  and  litter. 
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DOWNTOWN  ALBEMARLE  -  TOMORROW 

The  first  section  of  this  report  has  investi- 
gated the  manner  in  which  DOWNTOWN-TODAY  has 
been  developed.  All  the  different  conditions 
and  characteristics  of  the  area  have  been 
examined,  analyzed  and  evaluated.  Just  as  in 
the  past  TOMORROW  will  bring  many  different 
changes  to  DOWNTOWN.  And  the  City,  merchants 
and  property  owners  may  make  plans  for  those 
changes  or  they  may  let  them  accumulate  and 
solve  them  in  a  random,  unorganized  manner. 
The  City  through  the  Planning  Commission  and 
this  report  is  taking  the  first  step  in  plan- 
ning for  future  changes  by  the  preparation  of 
a  Preliminary  Plan  for  DOWNTOWN-TOMORROW. 


The  preliminary  design  plan  for  downtown  can 
not  be  prepared  until  estimates  have  been 
made  of  additional  space  which  will  be  need- 
ed by  1980  for  the  expansion  of  existing 
businesses,  the  creation  of  new  businesses, 
the  development  of  parking  spaces  to  serve 
all  potential  customers  and  an  efficient 
automobile  and  pedestrian  circulation  system. 


FUTURE  REQUIREMENTS 

The  amount  of  space  for  the  different  types 
of  functions  in  downtown  Albemarle  that  will 
be  required  during  the  next  twenty  years  will 
depend  upon  many  variables. 

These  include : 

(1)  the   population  growth   within  the  re- 
tail trade  area 

(2)  the    expendable   income    of   persons 
within  the  retail  trade  area 

(3)  changes   in   existing  shopping   habits 
and  tastes 

(4)  changes  in  merchandising   methods  both 
national  and  local 

(5)  changes  in  modes  of  transportation 

(6)  modernization  and  redevelopment  of  the 
downtown  area 


Because  of  the  variety  of  factors  which 
affect  future  business  growth  downtown  there 
are  many  different  methods  and  techniques 
which  might  be  devised  for  estimating  future 
building  space  requirements.  Since  there  is 
very  little  existing  knowledge  of  the  best 
method  at  this  time,  this  report  will  esti- 
mate future  growth  by  projecting  past  popula- 
tion trends  for  the  trade  area. 
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FUTURE  TRADE  AREA  POPULATION 

Year             High  Estimate 
(11.3%) 

PROJECTIONS 

Low   Estimate 
(5.47o) 

1970               65,980 
1980                73,440 

62,700 
65,840 

Future  Building  Space  Requirements 

It  is  not  feasible  to  determine  the  amount  of 
floor  space  needed  for  individual  types  of 
stores,  but  a  general  overall  estimate  may  be 
made  which  will  indicate  the  general  limits 
of  future  building  expansion.  There  is  a  very 
small  demand  in  cities  of  25,000  population 
or  less  for  second  story  space.  Because  of 
this  the  estimates  for  downtown  Albemarle 
will  be  considered  as  ground  floor  require- 
ments. Assuming  that  the  amount  of  floor 
space  in  Downtown  will  increase  in  the  same 
proportion  as  the  estimated  population  pro- 
vides the  following  estimates. 


FUTURE  DOWNTOWN  FLOOR 

SPACE  ESTIMATES 

LOW  ESTIMATES 

HIGH  ESTIMATES 

(5.47,  per  decade  inc.)   (11.3%  per  decs 

ide 

inc  .  ) 

1965  -  669,525  sq.ft. 

1965  -  669,525 

sq. 

.ft. 

(existing) 

(exist  ing  ) 

1975  -  705,679  sq.ft. 

1975  -  745,181 

sq, 

.ft. 

1985  -  743 ,785  sq.ft. 

1985  -  829,386 

sq. 

.ft. 

Future  Traffic  and  Parking  Requirements 

In  1953  there  were  21,770  motor  vehicles  reg- 
istered within  the  Albemarle  trade  area.  In 
1963  there  were  28,123  motor  vehicles.  In 
1980  it  is  estimated  that  there  will  be  ap- 
proximately 45,975  motor  vehicles  within  the 
trade  area.  This  is  almost  double  the  number 
of  vehicles.  In  the  State  of  North  Carolina, 
in  1953,  there  were  1,384,762  registered 
motor  vehicles.  In  1963  there  were  2,156,444 
motor  vehicles.  In  1980  it  is  estimated  that 
there  will  be  approximately  3,192,732  motor 
vehicles  registered  in  the  State. 

If  we  have  crowded  streets  and  highways  and 
trouble  finding  a  parking  space  today,  what 
will  it  be  like  in  1980,  unless  something  is 
done  about  it?  Many  think  there  isn't  even  a 
choice  -  that  something  must  be  done  to  take 
care  of  future  traffic  and  parking  needs  if 
the  downtown  area  is  to  survive. 


The  preliminary  thoroughfare  plan  shown  on 
the  opposite  page  indicates  the  proposed  cir- 
culation pattern  as  shown  in  the  Land  Devel- 
opment Plan  for  Albemarle.  This  plan  was  de- 
signed to  give  easy  access  around,  into, 
within  and  out  of  downtown  Albemarle  with  a 
minimum  of  interference.  To  provide  for  the 
lessening  of  through  traffic,  loop  circula- 
tion   is    provided    around    the    downtown    center. 

At  the  present  time  there  is  a  serious  defi- 
ciency of  off-street  public  parking  spaces. 
In  the  future,  this  deficiency  is  going  to 
have  to  be  met,  additional  spaces  will  have 
to  be  provided  as  the  downtown  grows,  and 
curb  parking  spaces  which  will  be  lost  with 
increased  traffic  demands  will  have  to  be  re- 
placed. 

This  study  will  assume  that  future  parking 
requirements  will  increase  in  direct  rela- 
tionship to  the  population.  It  is  felt  that 
this  is  a  very  conservative  estimate  since  it 
is  only  one-third  the  percentage  increase  for 
motor    vehicle    registration. 


FUTURE    DOWNTOWN    PARKING    REQUIREMENTS 
(785    Existing    Public    Parking    Spaces) 

LOW    ESTIMATE  HIGH    ESTIMATE 

1965  -  2,106  parking  1965  -  2,106  parking 
spaces    (pres.'int    need)  spaces    (present    need) 

1975  -  2,219  parking  1975  -  2,344  parking 
spaces  spaces 

1985  -  2,388  parking  1985  -  2,608  parking 
spaces  spaces 


THOROUGHFARE  PLAN 


DESIGN  OBJECTIVES 

Before  the  preliminary  plan  can  be  designed 
it  is  necessary  to  determine  the  objectives 
which  are  most  appropriate  for  DOWNTOWN- 
TOMORROW.  The  requirements  which  have  just 
been  determined  are  statistical  or  quantita- 
tive in  nature,  but  now  it  is  necessary  to 
provide  qualitative  guidelines  for  the  design 
of  DOWNTOWN-TOMORROW.  Guidelines  which  will 
create  a  new  atmosphere  and  a  functional 
quality  which  is  more  efficient  and  beautiful 
than  the  present  area.  The  following  objec- 
tives were  taken  into  consideration  in  de- 
signing the  preliminary  plan  for  DOWNTOWN- 
TOMORROW. 

(1)  To  create  a  dynamic  downtown  which 
will  act  as  the  regional  center  for 
all  of  Albemarle's  business  and  civic 
activities  by  encouraging  a  wide 
variety  of  functions. 

(2)  To  create  an  efficient  automobile  cir- 
culation system  to  and  around  the  reg- 
ional center . 

(3)  To  provide  adequate  parking  facilities 
conveniently  located  to  the  major 
areas  of  activity . 

(4)  To  create  an  efficient  pedestrian  cir- 
culation system  by  which  persons  will 
be  able  to  walk  conveniently  from  shop 
to  shop  without  thought  of  danger  to 
themselves  or  their  children  from 
automobiles  or  trucks. 

(5)  To  create  an  efficient  way  by  which 
service  could  be  provided  to  each 
store  with  a  minimum  of  conflict. 

(6)  To  provide  additional  building  space 
sufficient  for  future  expansion  of 
business  establishments. 

(7)  To  accomplish  these  objectives  in  such 
a  manner  that  it  will  create  an  at- 
tractive and  pleasant  central  downtown 
business  district  which  will  not  only 
attract  people  to  shop  in  the  area, 
but  will  make  each  resident  of  Albe- 
marle proud  of   the   downtown  area. 


PRELIMINARY  DESIGN  PLAN  FOR  DOWNTOWN-TOMORROW 

The  previous  sections  of  this  report  have 
been  concerned  with  statistical  or  quantita- 
tive requirements  for  tomorrow's  downtown. 
The  design  of  the  preliminary  plan  must  take 
these  statistical  requirements  and  create  a 
new  atmosphere  based  on  the  major  functions 
DOWNTOWN.  The  design  plan  must  be  more  effi- 
cient and  more  beautiful  than  the  present 
area.  In  order  to  accomplish  this,  each  ele- 
ment of  DOWNTOWN  has  been  designed  in  accord- 
ance with  basic  goals  or  design  objectives 
set  forth  earlier. 


The  preliminary  plan  for  downtown  Albemarle 
has  been  developed  in  two  stages,  the  first 
an  intermediate  stage  and  the  second  the 
total  plan  for  future  development  as  con- 
ceived by  the  planners.  In  each  case  the  plan, 
although  general  in  nature,  has  been  pre- 
sented in  sufficient  detail  to  illustrate 
basic  arrangements  and  design  concepts.  No 
attempt  has  been  made  to  indicate  such  fea- 
tures as  doors,  windows,  platforms,  etc.  This 
type  of  detail  would  have  to  be  worked  out 
later  in  the  detail  planning  and  execution 
stage. 

In  the  preliminary  stages  of  this  study,  a 
survey  was  made  of  all  the  buildings  in  the 
downtown  area  to  visually  determine  the  con- 
dition. The  buildings  were  graded  into  one  of 
the  following  three  categories:  1)  average  or 
above  average  buildings  that  in  all  likeli- 
hood would  still  be  remaining  in  1985,  2)  be- 
low average  buildings  which  in  all  probabil- 
^^,,  ,.,r.,,lH   "^till  be  remaining   in  1985  if  the 


ity  would  still  be  remaining 
necessary  repairs  are  made,  and,  3)  dilapida- 
ted buildings  which  would  definitely  be  re- 
moved by  1985.  Buildings  included  in  the 
third  category  were  removed  from  the  prelimi- 
nary plan  at  the  start.  Buildings  included  in 
the  second  category  were  removed  from  the 
plan  only  if  a  major  design  or  traffic  con- 
sideration necessitated  it. 


PRELIMINARY  DESIGN  STAGE  I 
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PRELIMINARY  DESIGN  STAGE  II 


EXISTING  BUILDINGS 


PROPOSED  BUILDINGS 
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Service  Circulation 
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Pedestrian  Circulation 
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Additional  Considerations 


If  the  preliminary  design  plan  for  Downtown 
is  going  to  be  successful  it  must  incorporate 
a  number  of  other  suggestions  which  will  en- 
rich the  area  and  create  an  identity  for  the 
City  . 


Tree  Planting 

A  tree  planting  program  should  be  considered 
for  Downtown  Albemarle.  The  few  trees  that 
already  exist  there  are  very  pleasant  and  all 
efforts  should  be  made  to  preserve  and  add  to 
them.  Trees  should  not  only  be  used  within 
the  pedestrian  areas  and  sidewalks,  but  also 
within  the  parking  areas  to  soften  the  ef- 
fects of  the  large  areas  of  paving. 

Trees  should  be  selected  which  fit  the  area 
in  which  they  are  planted.  Only  certain  small 
trees  whose  roots  do  not  seriously  affect 
underground  utilities  and  whose  size  does  not 
eventually  cause  danger  to  neighboring 
buildings  and  overhead  utilities,  (if  any 
exist)  should  be  used  in  street  planting. 
Larger  trees  may  be  selected  for  planting 
within  the  more  open  larger  areas  within  the 
Downtown . 

The  City  of  Albemarle  has  shown  some  initia- 
tive in  the  planting  of  trees  in  the  downtown 
area.  As  mentioned  earlier  in  this  report 
small  trees  and  shrubs  have  been  planted  in 
the  area.  This  practice  should  continue,  pos- 
sibly with  more  participation  by  the  mer- 
chants in  the  proper  maintenance  of  the  plant 
ma  t  er  ia  1  . 


The  accompanying  list  of  trees  provide  a  pos- 
sible selection  for  use  in  downtown  Albemarle. 


SMALL  TREES 


Height  18  -  20  feet,  Spread  6-8  feet 
This  Is  a  very  hardy  handsome  tree,  a 
cross  between  Ilex  casslne  and  Ilex  opaca. 
It  Is  pyramidal  shaped  with  evergreen  fo- 
liage. 

Lagerstroemia  indlca  -  Crepe  Myrtle 
Height  20  -  30  feet.  Spread  10  -  15  feet 
This  handsome  small  tree  has  dull  green 
foliage  appearing  In  the  spring,  which 
turns  a  burnished  copper  In  the  fall. 
Throughout  the  summer,  upright  clusters  of 
flowers,  (pink,  red  and  white)  create  a 
profusion  of  color.  The  scu Ip t ure- 1  Ike 
appearance  of  the  trunk  and  bark  makes  the 
crepe  myrtle  Interesting  all  year,  even  In 
the  winter  after  the  leaves  are  gone.  The 
crepe  myrtle  Is  reasonably  fast  growing, 
relatively  free  from  disease  and  is  long- 
lived.  This  is  one  of  the  best  all  round 
small  trees    for  eastern   North  Carolina. 


C.  Prunus  carolinlana  -  Carolina  Cherrylaurel 
Height  20  -  30  feet.  Spread  15  -  20  feet 
This  beautiful  small  tree  has  the  advan- 
tage of  being  an  evergreen,  or  holding  its 
leaves  all  year  round.  The  lustrous,  dark 
evergreen  foliage  forms  a  small  symmetri- 
cal tree  with  a  heavy  round  crown.  Numer- 
ous small  white  flowers  form  in  the  spring 
and  black  berry-like  fruits  develop  later. 
The  Cherrylaurel  is  relatively  free  of  in- 
sects and  disease. 


LARGE  TREES 

D.  Acer  florinanum  -  Southern  Sugar  Maple 

Height  40  -  60  feet.  Spread  20  -  30  feet 
The  Southern  Sugar  Maple  has  medium-tex- 
tured, dark  blue-green  foliage  which  turns 
a  brilliant  yellow  in  autumn.   Lacy  yellow 

lived  disease  free  tree.   Although  it  is  a 


E.  Ginkgo  biloba  -  Ginkge  Maindenhair  tree 
Height  50  -  75  feet.  Spread  30  -  40  feet 
The  spreading  and  drooping  horizontal 
branches  of  the  Ginkgo  have  dull,  green, 
leathery  foliage  which  turns  to  a  beauti- 
ful yellow  in  the  autumn.  The  male  variety 
of  the  Ginkgo  is  preferred  for  ornamental 
plantings  due  to  the  ill-smelling  green 
fruits  dropped  by  the  females  in  late 
summer.   The  long   lived  Ginkgo  is   rather 

conditions. 

F.  Quericus  borealis  maxima  -  Eastern  Red  Oak 
Height  50  -  60  feet.    Spread  40  feet 

One  of  the  best  oaks  for  city  conditions. 
It  is  a  clean,  handsome,  upright  tree  and 
forms  a  large  round  head.  A  deeply  serated 


G.  Platanus  acerifolia  -  London  Plane  Tree 
Height  50  -  100  feet,  Spread  25  -  70  feet 
This  tree  is  very  similar  to  the  sycamore 
and  is  a  fine  tree  for  city  street  plant- 
ings. The  London  Plane  Tree  is  round- 
headed  with  wide  spreading   open  branches. 

grey  splotches;  The  large  maple  like 
leaves  are  light  green  and  create  a  very 
dense  foliage. 


Underground  Utilities 

The  City  of  Albemarle  should  be  congratulated 
on  the  progress  they  have  made  in  the  removal 
of  overhead  utility  lines  in  the  downtown 
area.  It  is  recommended  that  this  practice  be 
continued  until  all  utilities  in  the  downtown 
area  are  of  the  underground  type.  This  should 
include  the  lines  to  the  rear  of  the  main 
buildings  and  in  the  parking  areas.  Enough 
cannot  be  said  of  the  visual  improvement  to 
an  area  when  the  overhead   wires  are  removed. 
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Signs 

Advertising  signs  are  one  of  the  more  domi- 
nant elements  within  downtown  Albemarle. 
These  signs  serve  to  orientate  the  public  to 
the  stores  and  services  in  the  area,  and  al- 
though they  all  may  be  said  to  serve  a  speci- 
fic purpose,  when  they  are  unrelated  and  many 
times  poorly  designed,  the  signs  contribute 
Very  little  to  the  overall  attractiveness  of 
downtown  Albemarle. 

It  is  recommended  that  the  merchants  in  down- 
town Albemarle  suggest  regulations  to  be 
adopted  by  the  City  for  the  size,  in  rela- 
tionship to  the  building,  of  the  sign,  with 
the  agreement  of  specific  letter  styles  and 
sizes,  and  even  colors  used  in  the  signs.  The 
basic  considerations  in  the  design  of  signs 
for  the  downtown  area  are  as  follows: 


Location  of  Placement 

Size  and  Shape 

Letter  Style 

Letter  and  Background  Color 

Ma  t  er  ia  1  s 


Street  Furniture 


Another  important  consideration  in  the  im- 
provement of  downtown  Albemarle  is  the  con- 
cern for  the  various  items  found  on  the 
streets  and  sidewalks:  street  signs,  traffic 
lights,  mail  boxes,  trash  receptacles,  monu- 
ments, light  standards,  paving  materials,  or 
in  simple  terms  -  street  furniture.  All  of 
these  various  items  can  add  or  detract  to  the 
overall  visual  scene  of  the  downtown  area. 
Because  of  this,  careful  consideration  must 
be  given  to  the  selection  and  placement  of 
the  component  pieces. 

Three  general  principles  should  be  used  in 
selecting  and  placing  future  street  furni- 
ture. 

(1)  Eliminate  everything  that  is  not 
absolutely  necessary  and  combine 
as  many  related  items  as  possi- 
ble. 

(2)  For  each  type  of  street  furni- 
ture select  one  design  and  one 
color  -  keep  the  design  simple 
and  pleasing  to  the  eye. 

(3)  Strive  to  find  a  location  which 
will  serve  its  particular  func- 
tion and  will  contribute  to  the 
attractiveness  of  the  street 
s  cene . 
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IMPLEMENTATION 

The  improvements  proposed  in  the  preliminary 
plan  for  downtown  Albemarle  can  be  classified 
into  one  of  two  categories  -  actions  by  the 
City,  and  actions  by  private  property  owners 
and  merchants.  Some  of  the  improvements  over- 
lap into  both  areas  (such  as  the  provision  of 
off-street  parking  facilities)  but  the  major- 
ity fall   into  a  distinct   separate  category. 
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ALBEMARLE  CUSTOMER  SURVEY 

The  merchants  of  Albemarle  recognized  the  need 
to  learn  where  their  potential  customers  are 
located,  where  they  shop,  and  what  they  think 
about  downtown  Albemarle  as  a  place  to  shop  in 
order  to  decide  what  action  must  be  taken  to 
attract  more  shoppers.  Consequently,  a  customer 
survey  was  conducted  in  June,  1964  by  the  local 
merchants  and  planning  board  with  the  technical 
aid  of  the  Division  of  Community  Planning. 

The  survey  results  were  tabulated  and  are  shown 

on  the  following  pages  in  tables.  Of  the  2,000 

questionnaires  distributed,  1,222  or  61.1  per- 
cent were  returned. 

QUESTION  NO.  1  -  Where  do  you  buy  most  of  the 
following  items: 


Type  of  Purchase 


GROCERIES 
Albemar 1 e 
Charlotte 

Concord-Kannapolis 
Sal  isbury 
Other  towns  or  shopping  centers 

WEARING  APPAREL 
Albemarle 
Charlotte 

Concord-Kannapolis 
Sal isbury 
Other  towns  or  shopping  centers 

FURNITURE  &  HOME  FURNISHINGS 
Albemar 1 e 
Charlotte 

Concord-Kannapolis 
Salisbury 
Other  towns  or  shopping  centers 

HARDWARE  &  APPLIANCES 
Albemarle 
Charlotte 

Concord-Kannapolis 
Sa  1  isbury 
Other  towns  or  shopping  centers 


Number 

of 

Replies 

Percent 

7  40 

65.7% 

11 

1.0% 

8 

.7% 

8 

.7% 

360 

31.9% 

797 

7  0.9% 

142 

1  2  .  6% 

16 

1.4% 

35 

3.2% 

134 

11.9% 

755 

7  2.3% 

69 

6 .  6% 

21 

2.0% 

13 

1.2% 

187 

17.9% 

747 

7  4.5% 

42 

4.2% 

10 

1.0% 

10 

1.0% 

194 

19.3% 

REPLIES  (CON't) 


Number  of 


Type  of  Purchase 

AUTOMOBILES 
Albemarl e 
Charlotte 

Concord-Kannapolis 
Sa  I  isbury 
Other  towns  or  shopping  centers 

LUMBER  &  BUILDING  SUPPLIES 
Alb  emar 1 e 
Charlotte 

Concord-Kannapolis 
Sa 1 isbury 
Other  towns  or  shopping  centers 

FARM  EQUIPMENT 
Albema  r 1 e 
Charlotte 

Concord-Kannapo 1  is 
Sal isbury 
Other  towns  or  shopping  centers 

MEDICINE  &  DRUGS 
Albema  r 1 e 
Charlotte 

Concord-Kannapolis 
Sa  1  isbury 
Other  towns  or  shopping  centers 

INSURANCE 
Albemar le 
Charlotte 

Concord-Kannapo lis 
Sa  1  isbury 
Other  towns  or  shopping  centers 


Rep  lies 

Percent 

715 

80.5% 

39 

4 .  47o 

26 

2.97, 

8 

.97o 

100 

11.37o 

676 

7  9.8% 

21 

2  .  5% 

5 

.6% 

5 

.6% 

140 

16.5% 

563 

8  8.0% 

23 

3  .  6% 

5 

.8% 

2 

.3% 

47 

7.3% 

676 

64.1% 

19 

1.8% 

2 

.2% 

2 

.2% 

356 

3  3.7% 

747 

7  7.8% 

26 

2.7% 

10 

1.0% 

10 

1.0% 

168 

1  7  .  5% 

An  overwhelming  majority  or  73.8  percent  of  the  8,690 
answers  to  this  question  indicated  that  the  respondents 
shopped  in  Albemarle  for  the  items  listed  above  especial- 
ly farm  equipment,  automobiles,  lumber  and  building  sup- 
plies, and  insurance.  However,  19.4  percent  of  the  total 
replies  specified  other  nearby  towns  or  shopping  centers 
as  the  places  selected  to  purchase  medicine  and  drugs  and 
groceries,  etc.  The  remainder  of  the  answers  indicated 
some  respondents  for  these  items  in  Charlotte  (mainly 
wearing  apparel),  4.5  percent,  and  Concord-Kannapolis  and 
Salisbury  2.3  percent. 


QUESTION  NO.  2  -  Where  do  you  visit  the  following  people 
or  places  mo s t  ? 


REPLIES 


i£ 


e  of  Visit 


DOCTOR 

Albemarle 

Charlotte 

Concord-Kannapol is 

Sal isbury 

Other  towns  or  shopping  centers 

DENTIST 

Albemar 1 e 

Charlotte 

Concord-Kannapolis 

Sal  isbury 

Other  towns  or  shopping  centers 

HOSPITAL  OR  CLINIC 
Albemar 1 e 
Charlotte 

Concord-Kannapolis 
Sa  1  isbury 
Other  towns  or  shopping  centers 

BANK 

Albemar 1 e 

Charlotte 

Concord-Kannapolis 

Sa 1 isbury 

Other  towns  or  shopping  centers 

LAWYER 

Albemar 1 e 

Charlotte 

Concord-Kannapolis 

Salisbury 

Other  towns  or  shopping  centers 

EATING  &  DRINKING  PLACES 
Albemar 1 e 
Char lo  tte 

Concord-Kannapo 1  is 
Salisbury 
Other  towns  or  shopping  centers 

ENTERTAINMENT  PLACES 
Albemar 1 e 
Charlotte 

Concord-Kannapo lis 
Sa  1  isbury 
Other  towns  or  shopping  centers 


Numb  er  of 


Replies 

Percent 

655 

59.2% 

92 

8.37, 

18 

1  .  6% 

11 

1  .0% 

331 

2  9.97„ 

806 

7  8.17o 

50 

4.87, 

32 

3.17, 

10 

1  .07, 

134 

13.07, 

847 

83.97, 

66 

6.57, 

18 

1.87, 

8 

.87, 

71 

7.07, 

597 

65.67, 

16 

1.77, 

11 

1.27, 

6 

.7  7, 

294 

3  1  .  87, 

647 

89.67, 

27 

3.77, 

5 

.7  7, 

3 

.47, 

40 

5  .  67, 

571 

63.17, 

124 

13.77, 

18 

2.07, 

16 

1.87, 

176 

1  9  .  47, 

540 

65.47, 

144 

1  7  .  47, 

16 

1.97, 

10 

1.27, 

116 

14.17, 

REPLIES  (CON't) 


Number  of 


Type  of  Visit 

REPAIR  SHOES 
Albema  r  1  e 
Charlotte 

Concord-Kannapol is 
Sal i  sbury 
Other  towns  or  shopping  centers 


Replies 

Percent 

606 

68.27o 

27 

3.0% 

6 

.7% 

3 

.3% 

247 

2  7.8% 
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QUESTION  NO 


Do  you  live  in  Albemarle' 


402  Yes   7  44  No 

The  majority  or  60.9  percent  of  the  persons  filling  out 
the  questionnaires  did  not  live  in  Albemarle,  32.9  percent 
lived  In  Albemarle  and  less  than  7  percent  failed  to  fill 
this  out . 

If  you  do  not  live  in  Albemarle,  write  the  name  of  the  com- 
munity in  which  you  live. 


Community 


Norwood 

Oakbo  ro 

Ba  d  in 

Richfield 

Aquada 1 e 

Lo  cus t 

New  London 

Red  Cro  s  s 

Ridgecrest 

Stanf ield 

Uwharr ie 

Rural  (within  20  miles) 


.EPLIES 

Number  of 

Percent  of 

Rep  lies 
250 

Total 

3  3.2% 

98 

13.0% 

79 

10.5% 

27 

3  .  6% 

26 

3  .  4% 

21 

2  .  8% 

19 

2.5% 

16 

2.1% 

11 

1  .  5% 

6 

.8% 

2 

.3% 

198 

2  6.3% 

There  were  753  replies  to  this  question  or  nine  fewer 
than  had  previously  indicated  that  they  did  not  live 
in  Albemarle.  As  shown  above,  the  largest  number  or 
33.2  percent  come  to  Albemarle  from  Norwood.  There 
were  ten  other  communities  from  which  305  persons  came; 
while  198  persons  or  26.3  percent  came  from  the  sur- 
rounding rural  areas.  All  of  the  localities  mentioned 
were  close  to  Alb,emarle. 


How  many  miles  is  this  from  Albemarle? 

REPLIES 
Distance  Number  of  Replies   Percent  of  Total 

Under  10  miles  150  22.7% 

10to20miles  511  77.3% 


There  were  only  661  replies  to  this  question  out  of  the 
possible  744  which  indicated  they  did  not  live  in  Albe- 
marle. Over  three-fourths  of  these  replies  indicate  they 
lived  within  ten  to  twenty   miles  of  Albemarle  and  ap- 
proximately twenty-three  percent  indicated  they  lived 
under  ten  miles. 


QUESTION  NO.  4  -  How  often  do  you  come  to  downtown 
A Ibemar 1 e  ? 


REPLIES 
Number  of  Visits    Number  of  Replies   Percent  of  Total 

16.9% 


Daily 

2  o  r  3  t  imes  a 

week 
Once  a  week 
Once  a  month 
Several  times  a 

year 
This  is  the  first 

t  ime 


192 

289 
489 
113 

55 


2  5.4% 

43.0% 

9.9% 

4.8% 


There  were  1138  replies  to  this  question.  Over  85  percent 
of  the  respondents  come  to  downtown  Albemarle  at  least 
once  a  week  with  only  168  or  14.7  percent  coming  once  a 
month  or  less. 


QUESTION  NO.  5  -  For  how  many  years  have  you  come  to 
shop  in  downtown  Albemarle? 


Number  of  Years 

10  years  or  longer 

5-10  years 

1  -  4  years 

1  or  less  years 


REPLIES 
Number  of  Replies   Percent  of  Total 


897 

115 

76 

45 


7  9.2% 

10.2% 

6.7% 

3.9% 


More  than  79  percent  of  the  1133  consumers  answering 
this  question  have  been  shopping  in  Albemarle  for  over 
ten  years.  Only  3.9  percent  or  45  have  been  shopping 
there  for  a  year  or  less. 


QUESTION  NO.  6  -  Approximately  what  percentage  of  your 
total  shopping  spending,  not  counting  groceries,  do  you 
consider  that  you  do  in  Albemarle? 


REPLIES 


Percentage  of 
Spending 

Less  than  20 

p  er cent 
Between  20  and 

60  percent 
Over  60  percent 


Number  of  Replies   Percent  of  Total 


395 
500 


3  6.8% 
46.5% 


About  47  percent  of  the  1,074  answering  this  question 
expend  over  60  percent  of  their  total  shopping  spending; 
excluding  groceries,  in  Albemarle.  Less  than  17  percent 
spend  under  20  percent. 

QUESTION  NO.  7  -  Can  you  usually  find  the  merchandise 
you  need  or  are  looking  for? 


16  Yes 


1  76  No 


There  were  1,092  replies  to  this  question  with  approxi- 
mately 84  percent  of  them  stating  that  they  could  usually 
find  the  merchandise  they  needed.  But  some  of  the  affirm- 
ative replies  indicated  that  they  often  had  to  substitute 
merchandise  for  what  they  were  really  looking  for. 


QUESTION  NO 
regard  to : 


How  do  you  rate  downtown  stores  with 


REPLIES 

Number 

of  Replies 

Percent 

WINDOW   DISPLAYS 

Excel  1  en t 

145 

13.3% 

Good 

595 

5  4.4% 

Fair 

302 

27.6% 

Poor 

24 

2.2% 

No  opinion 

27 

2  .  5% 

STORE  FRONTS 

Excel  lent 

90 

3  .  5% 

Good 

529 

50.2% 

Fair 

363 

3  4.5% 

Poor 

50 

4.8% 

No  opinion 

21 

2.0% 

CLEAN,  WELL  LIGHTED 

INTERIORS 

Excel  lent 

127 

12.2% 

Good 

576 

55.3% 

Fair 

284 

27.3% 

Poor 

39 

3.7% 

No  opinion 

15 

1  .5% 

RESTROOM  FACILITIES 

Exce  1  lent 

18 

1.7% 

Good 

92 

8.9% 

Fair 

208 

20.1% 

Poor 

674 

65.0% 

No  opinion 

45 

4.3% 

How  do  you  rate  sales  personnel 


COURTEOUS  AND  HELPFUL 

Excel  lent 

22t 

Good 

535 

Fair 

260 

Poor 

40 

No  opinion 

13 

PERSONAL  APPEARANCE 

Excel  lent 

153 

Good 

652 

Fair 

197 

Poor 

6 

No  opinion 

10 

21  .0% 

49.8% 

2  4.2% 

3.8% 

1.2% 


15.0% 

6  4.0% 

1  9  .  4% 

.6% 

1.0% 


76 


REPLIES  (CON't) 


Number  of  Replies 


OWLEDGE  OF  PRODUCTS 

Excel  lent 

95 

Good 

489 

Fair 

306 

Poor 

89 

No  opinion 

19 

9.5% 

49.0% 

3  0.6% 

9.0% 

1  .9% 


How  do  you  rate  stores  from  the  standpoint  of: 

QUALITY  OF  MERCHANDISE 

Excellent  98 

Good  645 

Fair  256 

Poor  19 

Noopinion  15 

SELECTION  OF  MERCHANDISE 

Excellent  89 

Good  494 

Fair  340 

Poor  97 

No  op  inion  15 


9. 

.5% 

62. 

.4% 

24, 

.8% 

1. 

.8% 

1. 

.5% 

8 

.6% 

47 

.7% 

32 

.9% 

9 

.4% 

1 

.4% 

Contrasting  with  the  overall  average  percentages  for  each 
qualitative  category  is  the  individual  percentages  for 
the  stores'  restroom  facilities.  Sixty-five  percent  of  the 
1,037  people  answering  this  part  of  question  8  rated  the 
local  stores'  restrooms  as  poor.  This  large  percentage 
indicates  an  urgent  need  for  action  to  remedy  the  lack  of 
restrooms  for  customers  at  present  as  well  as  the  poor 
condition  and  maintenance  of  the  ones  existing.  Otherwise 
overall  improvement  should  be  undertaken  to  modernize  the 
stores  in  every  aspect,  educate  the  stores'  sales  personnel 
and  buy  a  wider  size  selection  in  up-to-date  styles. 
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QUESTION  NO.  9  -  Of  the  improvements  listed  below  which 

do  you  think  should  be  incorporated  in  downtown  Albemarle? 


Number  of 

Type  of  Improvements  Replies 

Moreparking  8  48 
Provide  public  rest- 
rooms  787 
Stores  open  one 

night  468 

Improve  store  fronts  206 

Pedestrian  mall  171 

Shrubs  planted  126 

Trees  planted  105 

Covered  sidewalks  103 


Percent  of  Total 

3  0  .  1 7o 

2  8.07= 

1  6  .  67o 
7  .  3  7c, 
6.17o 
4.57o 
3  .87o 
3  .  67o 
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QUESTION  NO.  10  -  What  suggestions 
downtown  Albemarle? 


you  have  for  improving 


Only  345  of  the  1,222  or  28.2  percent  of  the  surveys  returned 
included  suggested  improvements  in  response  to  this  question, 
yet  there  were  1,128  suggestions.  Various  types  of  improve- 
ments were  suggested  for  Albemarle's  central  business  district 
Many  respondents  made  more  than  one  suggestion  and  the  same 
recommendations  for  improvement  were  indicated  by  more  than 
one  person.  The  following  table  lists  the  improvements  most 
frequently  suggested  in  numerical  order. 
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ALBEMARLE  MERCHANTS  SURVEY 

In  addition  to  the  use  of  a  questionnaire  to  measure  the 
consumers'  opinion  of  downtown  Albemarle,  the  Albemarle 
Chamber  of  Commerce  distributed  questionnaires  prepared 
by  the  Division  of  Community  Planning  to  gauge  the  opinions 
of  the  merchants  . 

QUESTION  NO.  1  -  Do  you  own  or  lease  your  present  business 
area  ? 

Number  of  Replies   Percent  of  Total 


Own  their  building 
Lease  their  building 


317o 
69% 


QUESTION  NO.  2  -  Estimate  the  approximate  percentage  of  your 
total  dollar  receipts  in  1963  received  from  customers  living 


Percent  of  Dollar 

Sales  No  Answer 


Within  the  Albemarle 
City  Limits 


51% 


Outside  Albemarle  but 
Within  Stanly  County 

Outside  Stanly  County 


43% 
6% 


QUESTION  NO.  3  -  Number  of  employees  working  in  store  or  office 
(including  owner,  clerks,  salesmen,  etc.) 


The  merchants  answering  the  survey  indicated  a  total  employment 
of  222.  (All  22  answers) 


QUESTION  NO.  4  -    How  many  of  these  employees  regularly  drive 
a  car  to  work? 

Of  the  total  employment  it  was  reported  that  142  or  60.4%  drove 
cars  to  work  regularly.  (All  22) 


QUESTION  NO.  5  -  How  many  off-street  parking  spaces  do  you 
provide  for? 


Owner  and  Employees 
Customers 


60 


123   (All  22  answers) 


QUESTION  NO.  6  -  Do  you  feel  that  the  present  supply  of 
parking  spaces  in  the  downtown  area  is  adequate  for  present 
needs  ? 


Yes 


No   20        N .A.   1        (All  22  answers) 


QUESTION  NO.  7  -  How  can  parking  be  improved? 

There  were  16  answers  to  this  question.   They  are  summarized 
as  f o  1  lows : 

1)  Employees  not  use  meters   4 

2)  Enforce  parking  regulations  4_ 

3)  Provide  more  spaces  (on  &  off-street)    8 

4)  Limit  street  parking   1 

5)  Rearrange  time  limit  on  some  streets  _  1 
No  Answer  8 


QUESTION  NO.  8  -  How  much  floor  space  do  you  presently  occupy? 
134,800. 

There  were  20  replies  to  this  question.   A  total  of  .1.3  4,80  0 
square  feet  is  the  expanse  of  floor  area  occupied  by  the 
Albemarle  merchants  answering  this  question. 


QUESTION  NO.  9  -  Does  your  business  have  any  plans  for  expansion 
within  the  next  two  years  to  five  years?  Yes  _±  No  j^  N.A.J, 
(21  answers) 

(a)  Additional  Floor  space        (b)  Hire  more  employees 
No  answer   5  No  answer   5 


Not  known  at  present  4_ 

None  n.  None   JJ, 

500  sq.  ft.  _J,  1  emp.  __2 


Not  known  at  present  3_ 
None   1 1 

1  emp .  2 

2  emp  .  1, 


QUESTION  NO.  10  -  Would  you  be  willing  to  contribute  financially 
(in  proportion  to  your  direct  benefit)  to  provide  off-street 
parking  for  customers  in  downtown  Albemarle? 


Numbe 


r  of  Replies   Percent  of  Total 


f/3  =  ^^^^  d  \lf\l9    answers) 

NO  4  217 

N.A.  1  5-2/° 


QUESTION  NO.  11  -  Would  you  be  willing  to  form  a  special 
assessment  district  to  provide  off-street  parking? 


Number  of  'Replies    Percent  of  Total 


Possible 
Yes 

No 


13.3% 
46.67„ 
40.  17= 


QUESTION  NO.  12  -  Who  do  you  feel  should  provide  off-street 
parking  facilities? 


The  City  J^ 

Private  enterprise  i.e.,  business  establishments  _3_ 

Merchant  cooperative  corporation  6 

Organization  of  a  downtown  a  s  t  >- •?  sr.en  t  district  6 


QUESTION  NO.  13  -  Has  the  development  of  new  shopping 
centers  in  the  suburbs  of  Albemarle  had  an  adverse  affect 
on  your  business? 


Number  of  Replies    Percent  of  Total 


Yes 

No 


4 
17 


197o 

817o  (21  answers) 


QUESTION  NO.  14  -  If  you  were  establishing  a  business  for 
the  first  time,  would  you  locate  where  you  are  presently 
located? 


Number  of  Replies 


Percent  of  Total 


Yes 

No 


59.57o  (22  answers) 
40  .  57, 


QUESTION  NO.  15  -  When  you  do  expand,  will  you  do  so: 

Number  of  Replies    Percent  of  Total 


On  the  present  site 
Shopping  center 
Ma  jo  r  highway 
Other 


5  07. 
22.27o  (18  answers) 

5  .  67. 
2  2.27. 


QUESTION  NO.  16  -  Major  problems  that  confront  Albemarle's 
Central  Business  District.  Check  in  the  box  to  the  right 
if  you  consider  the  factor  a  major  problem. 


Inadequate  number  of  off-street 
parking  spaces 

Inadequate  customer  facilities 
such  as  restrooms,  lounges,  lunch 
counters,  etc. 

Store  appearance  and  facilities 
generally  out  of  date  and  un- 
appea 1 ing 

Congested  downtown  streets 

Congested  streets  leading  to  down- 
town 

Absentee  ownership 

Lack  of  a  full  variety  and  selec- 
tion of  goods 

Lack  of  effective  leadership 
Inconvenient  opening  and  closing  hours 
Inadequate  street  lighting 
Uncooperative  city  government 


Number  of  Replies 
20 

11 


10 
8 


QUESTION  NO.  17  -  Indicate  what  actions  should  be  taken 
in  downtown  Albemarle  to  best  meet  the  needs  of  present 
and  potential  customers. 

Only  13  persons  answered  this  question.  The  suggestions 
are  as  f o  1  lows : 

Number  of  Replies 

9 


No  answer 

More  parking  (on  and  off-street) 

Better  street  lighting 

Stop  lights 

Clothing  variety 

More  merchant  cooperation 

Synchronize  stop  lights  at 
f  ive  points 

One-Way  streets  near  Main  Square 

Good  eating  place 

Open  up  dead-end  streets 

No  meters 

Take  survey  and  see  what  public  wants 

More  industries 

Make  downtown  a  shopping  center 

Enforce  meter  time  limit 

Renovate  CBD  completely 

Status  Quo,  i.e.,  work  together,  etc. 

Proper  advertising,  i.e.,  signs 

Convenience  to  get  to  downtown 


'  ■■■■  ^'"JJ  '^ A    *■  '<*^1 


